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How do visual characteristics on 
Facebook associate with the use 
of reaction buttons? 
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‣ N = 6409
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‣ T-test emotions 

‣ T-test comments, reactions, shares & engagement
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T-TEST: COMMENT, REACTIONS, SHARES, ENGAGEMENT
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QUALITATIVE ANALYSIS: TAG CLOUD
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QUALITATIVE ANALYSIS: TAG CLOUD
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‣ Top 10 sad & angry 

‣ Top 10 haha & love
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SAD & ANGRY



HAHA & LOVE



TIME FRAME



‣ N = 363 (5%) 

‣ T-test: not significant different from the whole dataset

TIME FRAME: SAMPLE



SAD BEATS



SAD BEATS



LOVE EXPLOSION
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CONCLUSION



FURTHER RESEARCH
‣ Image plotting 

‣ Correlation generic & specific news 
images









LIMITATIONS ‣ Role of post text


